Abstract. In recent years, the tertiary industry becomes more and more vibrant. Tourism, especially inbound tourism service trade has developed to a new stage. However, the research of China inbound tourism is at its primary stage with little research on competitiveness of Tianjin inbound tourism service trade. In this thesis, inbound tourism trade in Tianjin is researched using questionnaire survey to explore its competitiveness and find out related factors affecting the competitiveness from the perspective of visitors. By using SPSS to make factor analysis, three great influencing factors, namely service infrastructure, labor and capital are found out, and the degree of their influence are figured out by factor analysis and multiple regression analysis in the hope of finding out core influencing factor in its competitiveness.
Status Quo of Tianjin inbound Tourism Service Trade
Between 2000 and 2014, the number of inbound tourists in Tianjin has the rising tendency and its proportion to national inbound tourists is increasing while the overall proportion, lower than 2.5%, is still small. Foreign exchange earnings in Tianjin inbound tourism service is increasing year by year with a proportion of over 4% in recent 3 years. For Tianjin inbound tourism service, the proportion of foreign exchange earnings is higher than that of tourist number to national data. For example, in 2014, Tianjin takes 2.31% of national inbound tourists with 5.26%national foreign exchange earnings which means that tourists have a relative high consumption level in Tianjin and they spend a lot of money in Tianjin. Meanwhile, the higher increasing speed of foreign exchange earnings indicates that the contribution rate of tourists is increasing and the contribution rate to national foreign exchange earnings is expected to rise. 
Local Cultural Atmosphere is Not Enough
In developing tourism, cultural atmosphere especially local culture does not play its role in Tianjin. Inbound tourists are interested in scenic spots with Tianjin characteristics rather than those with foreign characteristics, such as Italian style streets. It's hard for inbound tourists to feel the uniqueness and attractiveness of Tianjin. Besides, the competitiveness of tourism products is relatively weak in following aspects: Tianjin has many special snacks, but the promotion is not enough; tourism souvenirs are lack of Tianjin characteristics.
Improper Structure of Foreign Exchange Earnings
Transportation fee takes up the greatest part of Tianjin inbound tourism foreign exchange earnings following by shopping and accommodation. In the six basic elements, food, accommodation, transportation, visiting, shopping and entertainment of tourism, food, accommodation, transportation take up over half of expenses while 'visiting' which reflects the character of tourism takes a proportion of less than 5%. This is contrary to the intention of tourism.
Questionnaire Survey on Factors in the Competitiveness of Tianjin Inbound Tourism Service Trade
The survey aims at finding out factors affecting the competitiveness of Tianjin inbound tourism service trade from the perspective of inbound tourists. Likert scale is used to evaluate and mapping the tourist cognition and the importance is varied from 1 to 5. The questionnaire has two parts. Part one is survey on basic situation and part .000
It can be seen from the above table that the observed value of Bartlett's test of sphericity is 203.666, the corresponding probability P value is close to 0 and when the significance level, α is 0.05, the P value is less than the significance value. Thus the former hypothesis should be overturned and it should be deemed as there is big difference between correlation matrix and former matrix [31] . The KMO value is 0.627, and it can be judged from KMO measurement standard (0.6-0.7 is proper) by Kaiser that the intrinsic variable is suitable for factor analysis.
Factor Extractions. All influencing factors are dimension-reduction processed in SPSS Statistics to get total variance table and scree plot. It can be seen from table 4 that 3 factors are extracted from factors affecting Tianjin inbound tourism service trade. The three factors explained 62.069% of original total variance. In general, little original variance information is missed and the analysis result is relatively satisfactory. From table 4 it can be seen that factors after the third one can be ignored and it is proper to extract three factors. Name-explanation of Factors. Maximum variance method is adopted to do orthogonal rotation on factor rotating load matrix to make factors name-explanatory. All indexes included in three public factors are sorted out from the above table. Basing on this, the actual meanings are tested: Factor 1 includes 6 indexes, namely X1 (scenic spot construction), X2 (transportation convenience), X3 (green area of the city), X4 (service of hotels), X5 (service of travel agencies), X6 (construction of shopping centers). These factors reflects conditions of tourism infrastructure in Tianjin, thus they are classified as service infrastructure factor. Factor 2 includes 3 variables, namely X7 (level of economic development), X8 (fixed assets investment in tourism), X9 (preferential policies). They are classified as capital factor. Factor 3 includes 2 indexes, namely X10 (higher education level of people in Tianjin), X11 (quality of tourism practitioners). These indexes are labor factor. It is calculated that the Cronbach internal consistency coefficient (α coefficient) of the three factors is 0.870, 0.779, 0.689 respectively which means that the calculated indexes have relatively high consistency and good internal structure.
Factor Analysis on Competitiveness of Tianjin inbound Tourism Service Trade
Three indexes which are used to evaluate competitiveness of Tianjin inbound tourism service trade are combined into one factor by factor analysis. The Cronbach internal consistency coefficient (α coefficient) of the factor is tested to be 0.750 which means the relatively high consistency and good internal structure. The combined factor, P, is called competitiveness factor.
The corresponding significance probabilities of t values of the three factors are less than 0.05, that is, the coefficients of three factors are significantly different from 0 and all can be used as explaining variables in equations. The constant terms do not have significant difference from 0, so they are not used in equations. R2 value is 55.8% and adjusted R2 value is 53%. The equation's degree of fitting is not high while the overall regression effect is acceptable. And the standard regression equation is:
Competitiveness of Tianjin inbound tourism service trade=0.624*factor of service infrastructure + 0.238*capital factor + 0.335*labor factor According to the regression equation, competitiveness of Tianjin inbound tourism service trade increases by 0.624% as the factor of service infrastructure grows by 1 percent. It has the greatest influence on competitiveness. Competitiveness of Tianjin inbound tourism service trade increases by 0.335% as the labor factor grows by 1 percent. It has the second greatest effect on competitiveness. The capital factor has the least influence on competitiveness of Tianjin inbound tourism service trade.
Countermeasures and Suggestions to Improve Competitiveness of Tianjin Inbound Tourism Service Trade Perfect Transportation System and Build Sound Transportation Network
Building roads is the first step to become rich. The development of tourism needs the function of sound transportation system. Specific suggestions are as following on existing problems in Tianjin tourism transportation: (1) Perfect transportation in downtown and solve traffic jam; (2) Speed up construction of subway and extend the subway to connect to more scenic spots to the furthest; (3) Increase high-speed rail in Tianjin and strengthen connection to other provinces and cities.
Explore Tourism Lines with Tianjin Characteristics and Show Tianjin Features
Tourism associations should make overall plan for the management of tourism enterprises, and better work on guidance and publicity in tourism with Tianjin characteristics. (1) The construction of hotels should be combined with the tourism demand for quantity, class and region. The location and the number of starred hotels and common hotels should be confirmed; (2) Special snack streets should be established in or around scenic spots. Site taste and purchase should be combined together to form a model of 'taste Tianjin favor, take Tianjin affection'; (3) As for scenic spots, they should make overall plan for industry development. They should avoid cutthroat competition and overlapping visit and entertainment.
Properly Guide Inbound Tourists, Improve the Structure of Foreign Exchange Earnings
Tianjin tourism industry should earnestly research on the structure of foreign exchange earnings and properly guide the structure to solve its imbalance. Suggestions: (1) Improve core competitiveness. It means reasonable exploration of resources in scenic spots to have attractive scenery, leisure and entertainment; (2) Enhance construction of infrastructure to have more safety, convenience and comfort; (3) Reasonably arrange the structure of tourism products, adjust internal structure to guide consumption.
